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Abstract: Radio has held various degrees of significance in the world of mass media 
throughout history, though today it is often overshadowed by newer media forms. 
Nevertheless, radio still maintains a significant audience that follows content through 
traditional radio sets and in other ways. On the other hand, sports represent one of 
the powerful global industries and an important segment of the daily life of a large 
number of people. Additionally, sports can be significant in discussions of unity and 
divisions within a society. Considering all this, the aim of this paper is to examine the 
editorial policy regarding sports in media enterprises that provide radio services thro-
ugh terrestrial transmission across the entire Republic of Serbia. Specifically, it explo-
res how and in what ways sports, as an important segment of society, are presented 
in the programs of radio stations with national frequency, and what importance it re-
ceives as part of the media agenda. Here, a significant difference is already evident be-
tween the approach of the national public media service and the lack of such content 
in commercial broadcasters. 
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Introduction 

In 2024, when Radio Belgrade marks a century of existence, among the significant seg-
ments of its history are the sports programs broadcasted on this medium, the oldest 
in the former Yugoslavia, with a tradition and archive representing cultural heritage of 
immense importance in this region. Sports content has been present practically since 
its inception, with the first radio broadcast of a football match, BSK vs. Jugoslavija, ai-
red in 19294. Two years later, Radio Belgrade introduced its first sports show, Čas gim-
nastike na radiju (RTS, 2022), followed by other iconic programs still aired today, such 
as Sportski žurnal (June 8, 1953) and Vreme sporta i razonode (March 10, 1960)5. 

Over time, sports began occupying more space on radio stations, not only on Radio 
Belgrade but also across other channels with the expansion of this medium. This makes 
it interesting to analyze today’s situation, examining how sports are represented in 
radio programs in Serbia. Specifically, this paper focuses on the editorial policy of stati-
ons with national frequencies, considering their wide reach and listenership. 

 

Theoretical Framework 

Throughout history, sports have garnered significant attention worldwide as a domain 
driven by the "achievement motive" where "results are exact, successes visible, and 
invested capital measurable" (Koković, 1996: 51). Thus, it represents "a societal seg-
ment where results determine rankings, but the effort invested is often undervalued 
compared to the outcome achieved" (Bajić, 2022: 115). 

"Sporting events have long represented a pinnacle of entertainment and activities that 
are part of everyday life, whether as spectators or participants (...) making it one of 
the most profitable industries that brings great earnings and popularity to partici-
pants" (Пенезић, 2020a: 381–382). 

Given this, sports attract significant global attention. In some societies, an "excessive 
belief in sports and its functions" leads to its mythologization, viewing it as "a new kind 

 
4 It happened on April 7, 1929, when BSK won 7:1. The first reporter was Rade Stoilović. (RTS, 
2022). More at [https://www.rts.rs/lat/sport/fudbal/4769323/na-danasnji-dan-1929-radio-
beograd-prvi-put-prenosio-fudbalski-mec.html](https://www.rts.rs/lat/sport/fudbal/ 
4769323/na-danasnji-dan-1929-radio-beograd-prvi-put-prenosio-fudbalski-mec.html).   
5 More at: [https://www.rts.rs/lat/radio/radio-beograd-1/5538033/vek-sporta-na-radio-
beogradu.html](https://www.rts.rs/lat/radio/radio-beograd-1/5538033/vek-sporta-na-radio-
beogradu.html) (RTS, 2024). 
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of religion for achieving leading ideals" (Koković, 2007: 321). Sports are often judged 
solely by achieved results, even though it encompasses much more. Among those who 
venture into sports and dedicate years to training, sacrificing significantly for progress, 
only a select few achieve Olympic heights, with others navigating paths often fraught 
with challenges and unpredictabilities (Бајић, 2021: 16). 

This underscores that "sports today undoubtedly represent more than games and 
competition" and have become "a domain where not only sports skills decide outco-
mes" but where "sports and other societal aspects intertwine" (Пенезић, 2020b: 546). 
Major events like the Olympics serve as "platforms for strengthening soft power and 
disseminating messages in international relations" (Бајић, 2015). 

One key reason for this is the vast media presence of sports, progressively expanding 
its influence. Today, it is not just the event itself but its media representation that 
matters, leading to the mediatization of sports6. The abundance of information also 
presents challenges, as "the development trajectory of post-industrial civilization and 
the information society conditions this issue" (Vitković, 2009: 88). 

Radio mass media, or radio media enterprises (RME), represent "the first electronic 
and solely auditory mass communication medium" (Милетић, 2016: 217), defining 
their operation and place in media systems and society, including their survival under 
modern circumstances. RMEs "specialize in preparing, shaping, and electronically deli-
vering content-programs to listening audiences" (Милетић, 2016: 219), traditionally 
via ultra-short waves, with an increasing influence of new technologies in recent years. 

With media adapting to new technologies, radio has evolved significantly, especially in 
the digital age, as "digitization and the Internet have enabled traditional radio to gain 
new formats, listeners, enriched content, and global accessibility" (Raketić, 2022: 29). 
Listeners now have new possibilities and roles: "they take the content they want from 
the broadcaster at the time that suits them best; they follow it on the device of their 
own choice and in the place they want" (Ćitić, 2020: 1343). 

While radio’s influence has waned compared to its peak in the first half of the 20th 
century, it still produces content, including sports topics. Primary content reflects the 
editorial policy’s emphasis on what is deemed most important, aligning with agenda-
setting theory7. 

 
6 As a concept, mediatization "describes the interactive connection between the media, culture, 
and society" (McQuail, 2010: 563), where the media create a specific worldview and influence 
changes in behavior patterns (Mlađenović, 2017: 165). 
7 This theory discusses how public attention is directed toward specific topics (McCombs & 
Shaw, 1993). 
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Current trends in the global media market undoubtedly influence radio programs (RP), 
dictating new models of their operation and editing, which can be seen in: 

 - Uniformly structured programming schedules of RMP (their content) due to the 
global trend of commercialization (a consequence is the failure to fulfill the basic infor-
mational function);  

- The creation of an environment that does not favor those RMP that follow the motto 
“everything for someone”, also highlighted by Miletić (Милетић, 2016), and which 
have a classic programming schedule and a collage character (like Radio Belgrade). 

These are consequences of the fact that the phase of program formatting (content) 
has long been a key segment in the strategic planning of RMP operations, significantly 
determining the following phases. It is determined by market research results and ai-
med at the target audience. This is, however, also connected to another fact pointed 
out by most relevant studies, which show that only ten percent of people today get 
their information from the radio, while as much as three-quarters listen exclusively for 
music. 

Therefore, the process of formatting is mostly carried out through the selection of mu-
sical content and the general commercialization of RMP content, which means their 
dominant framing into formats whose primary goal is to entertain the audience. As a 
result, their informational function is relegated to the background when defining edi-
torial policy and creating programming schedules. This has a significant impact on the 
adequate informing of the audience, and consequently, on the position of sports con-
tent in such a working model. 

The ultimate result is an abundance of similar radio content, which can also be obser-
ved within the domestic media system, where stations are running the same race, 
competing for a shrinking audience and advertisers. That is why the system is domi-
nated by a large number of commercialized clones, whose schedules are predomi-
nantly focused on current and popular music hits, with brief information blocks in-
terrupting them. The victim of such an editorial orientation is the news program, inves-
tigative journalism, and so-called live programs, as most of them become almost "one-
man shows", where frequently the lone radio host often plays the roles of music editor 
and technical staff simultaneously, performing all necessary tasks. This inevitably sa-
crifices the originality of content and the information provided to their audience. 

Looking at the media scene in Serbia, the division between the national public service 
radio stations and commercial broadcasters is evident. Regarding the Public Media 
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Institution “Radio Television of Serbia”, there are four programs at the national level: 
Radio Belgrade 1, Radio Belgrade 2, Radio Belgrade 3, and Radio 2028. 

As stated in the Law on Public Media Services, it is "an independent and autonomous 
legal entity that, by performing its primary activity, enables the achievement of the 
public interest in the field of public information and provides general and compre-
hensive media services that include informational, educational, cultural, and enter-
tainment content intended for all parts of society". It is also emphasized that "in per-
forming its primary activity, the public media service has institutional autonomy and 
editorial independence", and that "in its operations, the public media service achieves 
the public interest, takes into account the public's demands, and is accountable to the 
public" (Закон о јавним медијским сервисима, 1–3). 

On the other hand, the commercial broadcasters with national frequencies are Radio 
Play (Play radio d.o.o)9, Radio S (Radiodifuzno privredno društvo Radio S d.o.o), Radio 
S2 (Privredno društvo za proizvodnju i emitovanje RTV programa Index d.o.o), Hit 
Music FM (Radio hit FM d.o.o)10, and Radio Lola (Radio Karolina d.o.o)11. 

The current license to broadcast content at the national level in the Republic of Serbia 
was granted to these four programs by the decision of the Regulatory Body for Elec-
tronic Media (REM) in 2022 (REM, 2022). The centralization of the domestic media 
market is evident from the fact that all radio stations with national frequencies are 
headquartered in Belgrade. 

 

 
8 As stated in the Law on Public Media Services, it is "an independent and autonomous legal 
entity that, by performing its basic activity, enables the realization of public interest in the field 
of public information and provides general and comprehensive media services, which include 
informative, educational, cultural, and entertainment content intended for all segments of 
society." It also emphasizes that "in performing its core activities, the public media service has 
institutional autonomy and editorial independence", and that "in its operations, the public me-
dia service realizes the public interest, takes into account the demands of the public, and is 
accountable to the public" (Law on Public Media Services, 1–3). 
9 In parentheses are the legal entities that have received frequencies, while there have been 
some changes in the ownership of radio stations. 
10 The current broadcasting license for these four programs was granted by the Regulatory 
Authority for Electronic Media (REM) in 2022 (REM, 2022). 
11 The national frequency granted to Radio Cherry (Kolorton print d.o.o) in 2021 was later 
transferred to Radio Karolina, which was renamed Radio Lola, now active in the territory of the 
Republic of Serbia. More about this at [https://www.cenzolovka.rs/drzava-i-mediji/rem-
ozvanicio-lagano-i-fino-karolina-postala-nacionalni-radio](https://www.cenzolovka.rs/drzava-
i-mediji/rem-ozvanicio-lagano-i-fino-karolina-postala-nacionalni-radio) (Kolundžija, 2022). 
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Research Results 

A cursory glance at the programming schedules of radio stations with national frequ-
encies indicates that, practically, the public service is the only one that consistently de-
votes attention to sports events and sports in general – predominantly Radio Belgrade 
1. Specifically, this channel’s programming includes the previously mentioned shows 
with decades-long traditions – Sportski žurnal, which airs every day except Saturday after 
the central daily news (Novosti dana), and Vreme sporta i razonode, a multihour pro-
gram that airs on Saturdays. Additionally, on Radio Belgrade 1, Sportski spomenar is bro-
adcast on Sundays, and there are special segments outside of these formats – live broad-
casts (Sportsko veče) on days when matches are played that stand out or are considered 
particularly important according to the editorial policy of the media outlet. 

In addition to all of the above, sports represent a segment of the Novosti dana prog-
ram, as well as other news programs, depending on the activities of the day and their 
significance. Considering the segmented programming schedules of Radio Belgrade 2 
(from morning to evening) and Radio Belgrade 3 (in the evening hours), sports are not 
a focus, except for when they appear in the informational content, such as news on 
Radio Belgrade 2, in cases of significant events. 

The situation is completely different when it comes to the considerably simpler progra-
mming setup of commercial radio stations with national frequencies12. According to the 
Law on Public Media Services, in addition to its primary activities, the public media ser-
vice “may also engage in commercial activities, provided that it does not jeopardize its 
primary activities” (Закон о јавним медијским сервисима, p. 2). Specifically, the prog-
ramming schedules of these commercial broadcasters are formatted in a way that every-
thing is subordinated to musical content and entertainment formats with recognizable 
radio voices or hosts of these entertainment formats, often divided into morning, 
afternoon, and evening stars. Sports may be part of the conversation or occasionally co-
vered informally, but it does not have a permanent place in the program schedule. 

Thus, the focus of this paper is on Radio Belgrade 1, as the last stronghold of sports on 
radio stations with national frequencies in Serbia. The focus is on its editorial policy 
concerning sports, with a closer examination of its status within the informational con-
tent that is not specialized in sports. Specifically, the question is how much sports con-
tent is included in the central news program on a daily basis, which still represents the 
main channel for informing the largest number of citizens who listen to Radio Belgrade 

 
12 According to the Law on Public Media Services, in addition to its core activities, the public 
media service "may also engage in commercial activities, provided that it does not undermine 
the performance of its core activities" (Law on Public Media Services, p. 2). 
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1. This concerns Novosti dana, which airs every day at 3 PM. It is clear that Sportski 
žurnal, which follows immediately afterward, covers a variety of other content, but it 
is interesting to see how much sports content is included in the moments when a di-
verse audience is listening to the overview of the most important events of the day. 

For the sample, editions of Novosti dana13 were taken from three different periods: from 
September 14 to 17, October 14 to 17, and November 14 to 17, 2024. By covering three 
different months, a more comprehensive picture is obtained than from a single sample, 
as there could be more or fewer significant national-level sports events during those 
specific days. Additionally, during this period, there were several different news editors. 

Table 1. Sports in "Novosti dana" on Radio Belgrade 1 

Source: Author's processing 

 
13 "Novosti dana," as the central news program of Radio Belgrade's First Program, has been 
broadcast since the autumn of 1958. As emphasized on the RTS website, "since then, it has 
represented a relevant and comprehensive overview of the most important information and 
events from the country and the world." More at: [https://www.rts.rs/radio/radio-beograd-
1/emisija/2681/novosti-dana.html?s=2681] (https://www.rts.rs/radio/radio-beograd-1/ emisija/ 
2681/novosti-dana.html?s=2681). 
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Looking at Table 1, it can be observed that sports play a clearly defined role in every 
edition of Novosti dana, thus distinguishing itself as one of the important segments of 
society. On average, the sports segment, located at the end of this news program, 
occupied around 7.3% of the total time (including both the introductory and closing 
parts of the news program, along with the opening and closing segments), or two 
minutes and 15 seconds. Also, during the observed period, an average of slightly more 
than three news reports/segments were aired per broadcast. 

In addition to the separate segment, sports are often included in the headlines14 are 
read at the beginning and/or end of the news program and represent breaking news, 
key information highlighted within the specific broadcast of Novosti dana, or in the 
most important news of the day. During the observed period, this occurred on 10 out 
of 12 days, and on one occasion, two flash news reports were aired. 

Table 2. Structure of sports content in "Novosti dana" on Radio Belgrade 1 

Source: Author's processing 

 
14 Headlines (hedovi) are read at the beginning and/or end of a news program and represent 
flash news, selected information that is given special significance within a specific program 
(Јевтовић, Петровић & Арацки, 2014; Миленковић, 2022). 
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A more detailed look at the previously mentioned sports content clearly shows that 
the editorial policy of the analyzed news program emphasizes international sports 
competitions (those larger than regional events) when domestic actors—such as local 
athletes, clubs, and national teams—are involved. In this way, the journalistic principle 
of proximity is respected, and such content constitutes nearly 70% of the total. The fo-
cus is primarily on announcements and outcomes of sporting events. If we include 
information from the regional basketball competition, which the top local clubs par-
ticipate in during most of the season (with national championships only involving them 
in the final stages), the percentage rises even higher (almost 75%). On the other hand, 
only one out of every ten news reports/segments did not contain domestic actors, 
regardless of the competition. 

Looking at the sports categories, the coverage follows the popularity of sports in the 
region, with the variable naturally depending on the relevance of the competition du-
ring the observed period. Football news dominates, making up 36%, followed by bas-
ketball (over 20%) and tennis (18%). Additionally, the sports segment of Novosti dana 
also serves to announce other sports content on the public service’s radio and tele-
vision programs, such as sports shows and live broadcasts of sporting events. 

 

Conclusion 

Radio, or radio media companies (RMP), as named previously in this article, today, like 
other so-called traditional media, are facing the challenge of adapting to the new 
media ecosystem (and beyond), and the changed working and business conditions, but 
also to the characteristics of the specific local media system. 

The aspect of editorial management, framed by the formatting phase, emerges as 
crucial for overcoming these challenges and achieving successful adaptation (the im-
portance of adequate content formatting in RP). As we have seen, formatting is the 
central point in their editorial-management orientation and later market results. 

Considering the characteristics of the global media market and the current trends wit-
hin it, however, formatting is also the driving force behind the current commerci-
alization of radio media complexes, i.e., the standardization of content within this part 
of the media landscape and the abandonment of originality and responsibility in public 
reporting. 

On the other hand, we must not forget that sport is certainly one of the globally more 
interesting areas for the broad public, and its treatment in the process of creating 
editorial-management concepts of RP (formatting and programming schemes) is par-
ticularly important. Analyzing the relationship between radio and sport, as well as the 
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unique magnetism that can be observed in this relationship, one must be aware that 
"entertainment (and thus sport) mostly takes place when our actions are not analyzed" 
(Пенезић, 2020c: 369), which is an observation inherent to the nature of the radio me-
dium but also to the popularity of sporting events and the content about them . 

Considering its social importance and popularity, its decreasing presence in domestic 
programming schemes represents, therefore, a paradox. Namely, its position should 
imply a different attitude, an understanding that it is an important resource for popu-
larity and better positioning in the market, which is clearly often overlooked by those 
managing RP. 

The characteristics of radio make it particularly attractive for sport, given, for example, 
the important place of radio broadcasts of sports events in programming schemes (a 
phenomenon still valuable today) and the fact that a radio reporter can turn even a 
less important sporting event into a particularly interesting one for the audience. Radio 
was the pioneer of live interviews among mass media, conducted after a sporting 
event. This position of RP is now further emphasized, considering innovations in the 
market, such as the phenomenon of the popularity and abundance of sports podcasts 
(meta-media structures of the new age arising from the logic of former RP), which 
represent significant niches for sports audiences and organizations. 

However, in Serbia, as we can see, there is less and less room for sport in the programs 
of the most influential RP. The exception is content within the public service’s radio 
programs, while the rest of the domestic radio complex has evidently deemed this area 
less important, dedicating only enough space (time) to briefly summarize the most 
important current information throughout the day. This also means a direct neglect of 
fulfilling the basic informative function of RP, which is clearly reflected in the case of 
sport for most of them, but also a form of self-destruction concerning their own 
position in the market and long-term survival on it, if we are aware of the presence of 
this area in the lives of the average listener, which is an absurdity in itself. 
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