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s uzydenus Biausaust Mep 1o 6opsobe ¢ COVID-19 Ha paboTy npeAnpusTHii 001ecTBEHHOTO TUTAHKS B TIEPH-
0/1 ¢ MOMeHTa o0BsiBiIeHHs manaeMuu 6 mapra 2020 rona 10 3aKpbITUS KOBHAHBIX KIMHUK 22 HOsiOpsa 2022 roxa
HCCIICIOBAHNE HAIPABJICHO HAa B3aMMOCBS3HM MEX]y COLMAIBLHO-IEMOrpadu4ecKUuMH MepeMeHHbIMH (TI0JI, BO3DAcCT,
YPOBEHb NMPO(ECCHOHATBLHOTO 00pa30BaHMs, SKEMECUHBINH JOXO0/ PECHOHICHTA, SKEMECIYHBINH J0X0]l JTOMOXO03s5H-
CTBa PECIIOHACHTa W KOJIMYECTBO WICHOB JOMOXO3SHCTBA) U MHEHHEM PECIIOHAEHTOB O BIUSHUU Mep 1o Ooprde ¢
COVID-19 Ha paboty mpeanpustuii o0mecTBeHHOro nutanus. 13 600 oTBeTOB rpak[aH, MOJYYCHHBIX B BUJIC Te-
cToB, 80 OKa3alUCh HEMPUTOTHBIMH I UCIIONB30BaHUs, a 520 ObUTH MCIONB30BaHbI IS JalbHEHIIEro aHallu3a U
o0Opabotku. [{st aHanu3a 1 00pabOTKU JaHHBIX HCIIOIB30BAJIKCH CIIEAYIOIINE METOIbI: OIUCATENbHBINA aHau3 (TIpo-
LIEHTHI, CpefHee apu(pMETHIECKOE), KPUTEPUIl «XU-KBaapaty, t-kpurepuii CThroJIeHTa, 0JHO(PAKTOPHBIA AUCTIEPCH-
OHHBII aHaJIN3, MHOKECTBEHHAsI IMHEHHast perpeccus U ko3 duuuent xoppemnsiuuu [TupcoHa. YpoBeHs cTaTucTude-
CKO¥ 3HAUUMOCTH ObLI ycTaHOBJIEH Ha ypoBHe P<0.05, a Bce mosydeHHbIe JaHHbIe ObUTH 00pabOTaHBI B MPOTpaMMe
SPSS Bepcun 23. 3HaunTensHOE GONBUIMHCTBO PECIOHACHTOB (61.5%) He MoAIepKUBAIOT MEpHhI, IPUHSTHIE B CBSI3U
¢ COVID-19 u orpannumBaroiirie paboty npeanpusaTuii 00mecTBeHHOro MuTanus, a 52.3% cuuraroT 3TH Mepbl He-
CIpaBeiaMBO HamnpasieHHbIMU. Kpome Toro, 53.9% yuaCTHHUKOB CUMTAIOT 3alpeT Ha JEATEIbHOCTb MPEANpPUATUH
001ecTBeHHOTO uTaHus HedpdekTuBHbIM, 66.2% HE CUUTAIOT MOCETUTENEH ITUX 3aBEJIEHUH OTBETCTBEHHBIMU 32
IIaHACMUIO. PCCHOH,Z[CHTI)I YTBEPIKAAIOT, YTO COLUAJIIbHBIC OTPAHUYCHHNS, TAKUC KaK 3allpC€Thl HA 6paK U HOpMaJIb-
HOE COLIMAIBHOE B3aMMOJCHCTBUE, NPUBEIH K 0OJiee CEpbe3HbIM HETaTHBHBIM IMOCIEACTBUSAM, YEM cama MaH/[e-
MU, YTO TOATBEPXKIAET IIHUPOKO PACHPOCTPAHEHHOE MHEHHE O TOM, YTO 3TH Mephbl OBUIM YpEe3MEpHBIMH U He-
OTIpaBIaHHBIMU.

Kmouesuie cnosa: nangemust COVID-19, mepst o 60psde ¢ COVID-19, cepa rocrenpuumcrsa.
Knaccugpurayua JEL: 013, QO1.

Introduction

The COVID-19 pandemic has profoundly trans-
formed various sectors across the globe, with the
hospitality industry being one of the hardest hit. In
Belgrade, as in many other cities, the imposition of
health measures aimed at curbing the virus's spread
necessitated immediate and significant changes in
operational practices within hotels, restaurants, and
other hospitality venues. The initial response of the
hospitality sector in Belgrade to COVID-19
measures involved a comprehensive overhaul of
operational practices, primarily focused on health
and safety protocols. To align with government

regulations, businesses swiftly adopted enhanced
sanitization procedures, which included frequent
disinfection of high-touch areas such as doorknobs,
elevators, and dining surfaces. For example, lead-
ing hotels in Belgrade implemented rigorous clean-
ing schedules, employing specialized cleaning
agents and technologies, such as electrostatic
sprayers, to ensure a thorough sanitization of their
premises. Furthermore, social distancing measures
were instituted, with restaurants reconfiguring seat-
ing arrangements to maintain physical distance be-
tween guests. Some establishments even introduced
digital menus accessed via QR codes to minimize
contact. The adaptation of these health protocols
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not only aimed to protect guests and staff but also
to restore consumer confidence, which is essential
for the recovery of the hospitality industry.

The financial implications of COVID-19 for
hospitality businesses in Belgrade have been se-
vere, marked by a dramatic decline in revenue due
to decreased tourism and occupancy rates. The
pandemic led to travel restrictions, which heavily
affected international visitors-who typically repre-
sent a significant proportion of the city’s tourist
demographic. According to data from the National
Tourism Organization of Serbia, occupancy rates in
Belgrade plummeted from an average of 70% pre-
pandemic to below 20% during the height of the
crisis. This staggering decrease resulted in signifi-
cant revenue losses for hotels, restaurants, and oth-
er hospitality venues, forcing many businesses to
adapt through cost-cutting measures, temporary
closures, or even permanent shutdowns. Addition-
ally, the landscape of the hospitality industry in
Belgrade has shifted, with many establishments
pivoting towards local markets and domestic tour-
ism to mitigate the financial fallout. This adaptation
reflects a broader trend seen across the industry as
businesses sought to survive in an environment of
uncertainty.

As the hospitality industry in Belgrade begins to
emerge from the crisis, the long-term effects of
COVID-19 measures are becoming increasingly
apparent. One significant shift is the change in con-
sumer behavior and expectations, with guests now
prioritizing hygiene and safety assurances more
than ever before. Surveys conducted by hospitality
research organizations indicate that a majority of
travelers are willing to pay a premium for accom-
modations that emphasize cleanliness and safety.
Consequently, businesses have responded by inte-
grating advanced hygiene protocols into their mar-
keting strategies, highlighting their commitment to
guest safety. Additionally, there is a noticeable
shift towards local and sustainable tourism, as con-
sumers express a growing preference for experi-
ences that support local communities and reduce
environmental impact. This trend is reflected in the
rise of boutique hotels and eco-friendly establish-
ments in Belgrade, which cater to the changing
preferences of travelers who are increasingly con-
scious of their travel choices. Thus, the impact of
COVID-19 measures is not only transforming op-
erational practices but is also redefining the future
landscape of the hospitality industry in Belgrade.

In addition to the general panic and fears
brought about by the Covid 19 pandemic [1], it was
particularly interesting how large countries were
unable to cope, while the dynamics and intensity of
the slave problem depended on the media. The
main source of information about the virus was the

media [2-4]. Many questions related to the emer-
gence and consequences of the covid 19 pandemic
are still unanswered. Could the USA, where hun-
dreds of residents died, make an adequate vaccine,
and did the most powerful power in the world not
have an adequate health system [5; 6]?, while oth-
ers emphasize the indispensable role of the state in
crisis situations [7; 8]. “The global economic crisis
of 2009 and the Covid-19 pandemic are the two
biggest crises that hit the international tourism
market in the twenty-first century and had a global
character [9, p. 103]. Gaining experience is neces-
sary first of all, due to the numerous consequences
of the covid 19 pandemic and certain inadequacies of
state governments. Accordingly, there are numerous
questions that need to be answered in order to effec-
tively prevent new pandemics. The question of
whether the corona virus is an accidental or a planned
error of researchers, also requires the control of tech-
nical technological breakthroughs [10-12].

It should be noted that the hospitality industry is
an activity of great importance for the entire socie-
ty, in which all structures of the population are in-
volved on a daily basis as users of hospitality ser-
vices. The importance of catering and hotel compa-
nies, and the broader tourism industry, is particular-
ly important in terms of employment and contribu-
tion to GDP [13]. Hospitality as an integrative fac-
tor of the tourism industry indirectly contributes to
the invisible export of goods and services of the
domestic economy [14], which is of great im-
portance for Serbia as a country with a dominant
agricultural sector [15]. Pointing to the connection
between tourism and food [16-26] confirm the
wide social importance of the hospitality industry,
which on the other hand confirms the importance of
research into «the impact of measures on the opera-
tion of catering facilities». From the aspect of tour-
ism, the importance of hospitality activities and
when tourist comes to private accommodation
(apartments and apartments) is confirmed by the
use of catering services [27].

Also, numerous studies in recent years [28-31]
emphasize the importance of gastronomy as a cru-
cial motive for visiting tourist destinations, and of
course thus indicating the importance and indispen-
sable role of hospitality, while some authors em-
phasize that destination support services thanks to
human resources associated with hospitality are the
primary determinants of destination competitive-
ness [32].

Materials and methods
In addition to the use of literature relevant to the

research and broader analysis of the research topic
(problem), data collection and processing was done
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using the desk method, conducting interviews and
surveying through tests with clearly defined state-
ments offered in the form of questions for which
respondents' answers were requested. A total of 600
answers were collected from adult citizens, most of
them employed, in the form of electronically com-
pleted tests, with the fact that 80 of them were dis-
carded as unusable, while 520 were used for further
analysis and processing.

The following characteristics of the respondents
were defined as independent variables in the re-
search: gender, age, work status, degree of profes-
sional education of the respondents, number of
members living in the household, monthly personal
income of the respondents and monthly income of
the household. Dependent variables examined the
respondents' opinion on the impact of covid
measures on the operation of catering establish-
ments. The aforementioned was examined through
one closed-ended question and 10 statements where
the respondents on a five-point Likert-type scale
assessed the extent to which they agreed with (or
supported) them.

The majority of respondents (89%) regularly
used catering and tourist facilities before the onset
of the pandemic (graph no. 1). The conducted re-
search was of a quantitative type and was done
through a questionnaire in which in the first part
the questions related to socio-demographic data
about the respondent, while in the second part the
group of dependent variables was operationalized
through statements, which were evaluated on a
Likert scale. With the aforementioned claims, the
respondents' opinion on the impact of the Covid
measures on the operation of catering facilities was
examined. The following were used for data analy-
sis and processing: descriptive analysis (percent-
ages, arithmetic mean), Chi-square test, t-test, one-
factor analysis of variance, multiple linear regres-
sion and Pearson's correlation coefficient. The level
of statistical significance was set at p<0.05, and all
obtained data were processed in the SPSS program,
version 23.

The chi-square test revealed a statistically sig-
nificant difference (at the 0.05 level) between the
respondents regarding their opinion on regular vis-
its to hospitality facilities before the pandemic. The
difference was revealed considering the age of the
respondent  x2(5,520)=15.636, work status
x2(4.520)=24.186, degree of professional education
x2(3.520)=32.080, number of household members
x2(5.520)=164.142, monthly personal income of the
respondent x2(5.472)=14.746 and monthly house-
hold income x*(5.408) =19.036. It should be noted
here that from the analysis of the differences be-
tween respondents with regard to monthly personal
income and household income, respondents who

did not provide information on income were ex-
cluded.

The T-test was used to examine whether there
was a difference between the respondents of differ-
ent genders in the answers to the dependent varia-
bles within which the respondents' opinion on the
impact of the Covid measures on the operation of
catering facilities was assessed.

One-factor analysis of variance (ANOVA) was
used to investigate the respondents' opinion on the
impact of «covid measures on the operation of hos-
pitality facilities». The subjects were divided into
six groups by age (up to 20 years, 20 to 30 years,
31 to 40 years, 41 to 50 years, 51 to 65 years and
over 65 years). One-factor analysis of variance
(ANOVA) was used to investigate the influence of
work status on the respondents' opinion on the im-
pact of "covid measures on the operation of hospi-
tality facilities”. Subjects are divided into five
groups by employment status (employed, unem-
ployed, schoolchildren, students, pensioners). A
one-factor analysis of variance (ANOVA) was used
to investigate the influence of education on re-
spondents' opinions about the impact of covid
measures on hospitality facilities. The subjects
were divided into four groups by education (prima-
ry school, secondary school, high school/university,
master's, master's and doctorate studies). One-
factor analysis of variance (ANOVA) was used to
investigate the influence of the number of house-
hold members on the respondents' opinion on the
impact of covid measures on the operation of cater-
ing facilities. The subjects were divided into six
groups according to the number of household
members (one, two, three, four, five and more than
five household members).

One-factor analysis of variance (ANOVA) was
used to investigate the influence of personal in-
come on the respondents' opinion about the impact
of covid measures on hospitality establishments.
Subjects are divided into several groups according
to the amount of monthly personal income: re-
spondents who have no personal income, personal
income up to 500 euros, income from 501 to 1,000
euros, from 1,001 to 1,500 euros, from 1,501 to
2,000 euros, over 2,000 euros and those who do not
they want to provide information about their per-
sonal income. Respondents who did not provide
information about their personal income were ex-
cluded from the analysis.

Multiple regression was used to examine how:
sex, age, work status, degree of professional educa-
tion, monthly personal income, monthly household
income and number of household members are re-
lated, as a linear combination of predictors with a
group of dependent variables. It was investigated
whether it is possible to predict the opinion of re-
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Graph Ne 1. Use of catering services by respondents
before the pandemic
Source: authors

spondents on the impact of covid measures on the
operation of catering facilities. Using Pearson's
linear correlation coefficient, the interrelationship
between the dependent variables was examined,
with which we examined the respondents' opinion
on the impact of the Covid measures on the opera-
tion of catering establishments.

Results and discussion

A total of 600 respondents participated in the
research, with the fact that 80 questionnaires were
not acceptable for further analysis, while 520 were
further processed, of which 256 respondents
(49.2%) were male, and 264 respondents (50.8%))
female. Observed by age groups, respondents were
divided into six groups: 9.2% of respondents were
under 20 years old, 12.3% of respondents were be-
tween 20 and 30 years old, the same number of
respondents (12.3%) were in the age category be-
tween 31 and 40 years old, 30.8% of respondents
were in the category between 41 and 50 years old,
the same number (30.8%) in the group from 51 to
65 years old, while 4.6% of respondents were over
65 years old. When the respondents are viewed
according to their work status, the sample includes
67.7% employed, 10.8% unemployed, 4.6% stu-
dents, 10.8% students, while 6.2% are retired. As
for the acquired education, in this sample there
were 4.6% of respondents with completed primary
school only, 40% with completed secondary
school, 23.1% of respondents with completed col-
lege or university, while 32.3% have completed
master's, master's or doctoral studies. Looking at
the number of household members, 16.9% of re-
spondents live independently, 27.7% of respond-
ents live in a two-member household, 23.1% of
them live in a three-member household, 26.2% in a
four-member household, 4.6% live in a five-
member household, while 1.5% of respondents live

in a household with more than five members. Then,
the respondents were divided into the following
categories according to the amount of personal
monthly income: 13.8% of the respondents do not
have any personal income, 20% of the respondents
stated that their personal income is below 500 eu-
ros, 38.5% have incomes between 501 and 1,000
euros, 13.8% earn between 1,001 and 1,500 euros,
1.5% between 1,501 and 2,000 euros, 3.1% of re-
spondents have a personal income of over 2,000
euros, while 9.2% of respondents did not want to
answer the question. In addition to personal in-
come, the respondents were also asked about the
monthly income of the household, so they were
divided into several groups: 7.7% of the respond-
ents live in a household whose total income is be-
low 500 euros, 30.8% of households have incomes
between 501 and 1,000 euros, 21.5% between
1,001 and 1,500 euros, 12.3% between 1,501 and
2,000 euros, 3.1% of households have incomes be-
tween 2001 and 3,000, the same percentage (3.1%)
has incomes over 3,000 euros, 9 .2% were not
aware of their household income, while 12.3% of
respondents did not want to answer the question.

More than half of the respondents (61.5%) do
not justify (do not support) the covid measures to
limit the operation of catering facilities, and every
second respondent (52.3%) believes that the covid
measures directed against caterers were unfair,
while 53.9% of respondents believe that the ban on
catering facilities has achieved nothing, and two-
thirds of respondents (66.2%) do not believe that
visitors to catering establishments were responsible
for the covid pandemic.

Slightly more than two-fifths of the respondents
(43.1%) believe that the ban on weddings and cele-
brations caused more to be lost than gained, and
more than half of the respondents (58.5%) believe
that the ban on leading a normal social life created
greater consequences than those which Kovid was
making. Almost half of the respondents (49.3%)
believe that people with antibodies should have
been allowed to live without restrictions, and
41.6% of the respondents do not believe that the
use of a protective mask led to greater consequenc-
es than Kovid, while 29.2% agree with mentioned.

Two-thirds of respondents (66.2%) believe that
despite the measures of the crisis headquarters,
normal contacts with family, relatives and friends
should have been maintained, while 13.9% disagree
with this statement, then, that in catering facilities
the use of protective masks were unnecessary
agrees 49.2% of respondents, while 24.6% disa-
greed with this statement.

When it comes to the differences between the
respondents with regard to the age of the respond-
ents, the results show that until the outbreak of the
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Table 1
Statements/questions offered to respondents
1 2 3 4 5
1. I justify the Covid measures on restricting the operation of hos- 27.7% | 33.8% | 12.3% | 16.9% | 9.2%
pitality facilities
2. | believe that the Covid measures directed against caterers were 9.2% | 18.5% | 20.0% | 32.3% | 20.0%
unfair
3. Nothing was achieved by banning the operation of (catering) 6.2% | 16.9% | 23.1% | 27.7% | 26.2%
hospitality facilities
4. Hospitality visitors were responsible for the Covid pandemic 35.4% | 30.8% | 18.5% | 9.2% 6.2%
5. By banning weddings and celebrations, more was lost than re- 15.4% | 20.0% | 21.5% | 20.0% | 23.1%
ceived
6. The ban on leading a normal social life creates greater conse- 9.2% | 13.8% | 185% | 26.2% | 32.3%
guences than those caused by Covid
7. People with antibodies should be allowed to live without re- 15.4% | 15.4% | 20.0% | 23.1% | 26.2%
strictions
8. Using a protective mask led to greater consequences than Covid | 18.5% | 23.1% | 29.2% | 15.4% | 13.8%
9. In addition to the measures of the crisis headquarters, normal 3.1% | 10.8% | 20.0% | 27.7% | 38.5%
contacts with family, relatives and friends had to be maintained
10. In catering and tourist facilities, the use of a protective mask 13.8% | 10.8% | 26.2% | 24.6% | 24.6%
was unnecessary

*1 — Strongly disagree, 2 — Disagree, 3 — Not sure, 4 — Agree, 5 — Strongly agree

Source: authors

Covid pandemic, all respondents between the ages
of 20 and 30 (100%), as well as respondents older
than 65 (100%) regularly visited catering and tour-
ist facilities. Also, 90% of respondents aged be-
tween 51 and 65, 87.5% of those in their fourth
decade of life, 85% of respondents aged between
41 and 50 and 83.3% of those under 20 did the
same. Differences were also found with regard to
the working status of the respondents, and the data
show that until the onset of the pandemic, all sur-
veyed students (100%) and pensioners (100%)
were regular visitors to catering facilities and oth-
ers tourist facilities. Before the outbreak of the
pandemic, 88.6% of employees, 85.7% of the un-
employed and 66.7% of students regularly visited a
significantly smaller number of catering facilities
and other tourist facilities. Looking at the results
according to the level of professional education, it
was determined that before the pandemic, the ma-
jority of respondents with a college or university
degree (100%) regularly visited catering and tourist
facilities. Also, 90.5% of those with master's, mas-
ter's or doctorate studies, 84.6% of respondents
with secondary school and 66.7% of respondents
with completed only elementary school regularly
visited the mentioned facilities.

The results show that the difference between re-
spondents also exists depending on the number of
household members. Before the outbreak of the
pandemic, catering facilities were regularly visited
by respondents who live alone (100%), followed by
two-member (100%), five-member (100%) and
four-member households (94.1%), than respondents
who live in three-person households (66.7%). None
of the respondents living in a household with more
than 5 members regularly visited catering and tour-

ist facilities before the onset of the pandemic.
Looking at the results according to monthly per-
sonal income, it was determined that before the
onset of the pandemic, the majority of respondents
with personal incomes between 1,501 and 2,000
euros (100%) and more than 2,000 euros (100%)
regularly visited catering objects. This was also the
case for 92% of respondents with incomes between
501 and 1,000 euros, 88.9% of respondents with
incomes between 1,001 and 1,500 euros, 84.6% of
respondents with a personal income of up to 500
euros and 77.8% of those with no personal income.

Differences were also found with regard to the
monthly income of the household, and the data
show that before the onset of the pandemic, re-
spondents with a monthly household income of up
to 500 euros (100%), between 1,501 and 2,000 eu-
ros (100%) visited catering establishments in sig-
nificantly greater numbers. Then respondents with
an income between 2,001 and 3,000 euros (100%)
and those with a household income over 3,000 eu-
ros (100%), compared to respondents with a house-
hold income between 501 and 1,000 euros (90%)
and those with a household income between 1,001
and 1,500 euros (85.7%).

The t-test shows that respondents differ in terms
of agreement with the statement "I believe that the
Covid measures directed against restaurateurs
were unfair t(518)=2.08, p<.05. The results show
that more men (3.47) than women (3.24) agree with
the aforementioned. Differences with regard to
gender were also found in the statement "visitors of
catering facilities are responsible for the Covid
pandemic" t(428.474)= 2.11, p<0.05. The results
show that men (2.31) agree with the mentioned
statement to a significantly greater extent than



232

C. Bytiosuy, I'. Muxatinosuu, A. Byiiko, H. Byiiuu

women (2.09). The results showed that gender dif-
ferences also exist in the statement "by banning
weddings and celebrations, more was lost than
gained" t(513.607)=3.62, p<0.01. The results show
that men (3.38) agree with the mentioned statement
to a significantly greater extent than women (2.94).
The t-test shows that respondents differ in their
agreement with the statement "people with antibod-
ies should be allowed to live without restrictions"
1(499.482)=2.84, p<.01. The results show that men
(3.47) agree with the aforementioned to a lesser
extent than women (3.12). Differences with regard
to gender were also found in the statement “in ad-
dition to the measures of the crisis headquarters,
normal contacts with family, relatives and friends
should be maintained” t(518)= 3.73, p<0.01. The
results show that men (4.06) agree with the men-
tioned statement to a significantly greater extent
than women (3.70). For the assessment of other
dependent variables, no statistically significant dif-
ferences between the sexes were obtained.

The results show that there are differences be-
tween the respondents in agreeing with the state-
ment "l justify/support the covid measure on re-
stricting the operation of hospitality facilities”
F(5,514)=9.32, p<0.01, and it is shown that older
respondents agree with the mentioned statement to
a greater extent than the other categories over 65
years old (3.33), and the least respondents aged
between 20 and 30 years old (1.75). Differences
between respondents were also found when it
comes to their agreement with the statement "noth-
ing was achieved by banning the operation of ca-
tering facilities" F(5.514)=5.11, p<0.01, and the
results show that respondents under 20 years of age
(4.00) and those between the ages of 20 and 30
(4.00) agree with the aforementioned to a signifi-
cantly greater extent, compared to other age catego-
ries. The same analysis also found a statistically
significant difference between respondents in
agreeing with the statement "visitors of catering
facilities are responsible for the covid pandemic"
F(5,514)=11.17, p<0.01, and it is shown that re-
spondents older than 65 agree with this to the
greatest extent years (3.33).

The results show that the difference between the
respondents also exists when it comes to agreeing
with the statement “the ban on leading a normal
social life creates greater consequences than those
caused by covid" F(5.514)=3.11, p<0.01, and the
results show that with the mentioned in respondents
aged between 51 and 65 agree to the greatest extent
(3.85). Statistically significant differences between
respondents are also obtained when it comes to
their agreement with the statement “people with
antibodies should be allowed to live without re-
strictions" F(5.514)=8.02, p<0.01, and the results

show that with the mentioned to a greater extent
than respondents older than 65 agree with other age
groups (4.33). Differences between respondents
were also found when it comes to their agreement
with the statement "the use of a protective mask
caused greater consequences than covid"
F(5.514)=6.80, p<0.01, and the results show that
the respondents agree with the statement to a great-
er extent than the others aged between 20 and 30
years (3.63).

With the same analysis, a statistically signifi-
cant difference was found between the respondents
when agreeing with the statement "despite the
measures of the crisis headquarters, normal con-
tacts with family, relatives and friends should have
been maintained" F(5.514)=3.74, p<0.01, and it is
shown that the oldest respondents (4.33) and those
under the age of 20 (4.33) to a significantly greater
extent agree with the above compared to other age
categories. The results show that there is a differ-
ence between the respondents when it comes to
agreeing with the statement "in catering and tourist
facilities, the use of a protective mask was unneces-
sary" F(5.514)=6.60, p<0.01, and the results show
that with the mentioned statement in a significantly
higher respondents between the ages of 20 and 30
(4.00) and those older than 65 (4.00) agree more
than the other age categories.

The results show that there are differences be-
tween respondents in agreeing with the statement "I
support the covid measure on restricting the opera-
tion of catering facilities” F(4.515)=6.44, p<0.01,
and it is shown that retirees agree with the state-
ment to a significantly greater extent (3.25), com-
pared to other categories. Significant differences
between the respondents are also obtained when it
comes to their agreement with the statement "I be-
lieve that the covid measures directed against the
work of caterers were unfair® F(4.515)=9.09,
p<0.01, and the results show that with the men-
tioned statement to a greater extent of the other
categories, students agree (3.86). Differences be-
tween respondents were also found when it comes
to their agreement with the statement "nothing was
achieved by banning the operation of hospitality
facilities" F(4.515)=5.52, p<0.01, and the results
show that students (4.14) to a significantly greater
extent agree with the mentioned compared to other
groups. The results show that there is a difference
between the respondents when it comes to agreeing
with the statement "visitors of hospitality facilities
are responsible for the covid pandemic"
F(4.515)=16.45, p<0.01, and the results show that
they agree with the mentioned statement to a great-
er extent than the others students (3.33), and the
least students (1.86).Statistically significant differ-
ences between the respondents were also found
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when it comes to their agreement with the state-
ment "by banning weddings and celebrations, more
was lost than gained” F(4.515)=4.10, p<0.01, and
the results show that with the mentioned in a signif-
icantly higher students (3.29) and employees (3.27)
agree more than others.

Significant differences between respondents are
also found when it comes to their agreement with
the statement "the ban on leading a normal social
life created greater consequences than the conse-
quences of covid" F(4.515)=3.85, p<0.01. The re-
sults show that employees (3.73) agree with the
mentioned statement to a significantly greater ex-
tent than the other categories. The same analysis
found a statistically significant difference between
respondents and when agreeing with the statement
"people with antibodies should be allowed to live
without restrictions" F(4.515)=4.74, p<0.01, and it
is shown that with the aforementioned to a greater
extent than the other groups students agree (4.00).
Differences between respondents were also found
when it comes to their agreement with the state-
ment "using a protective mask caused greater con-
sequences than covid caused" F(4.515)=8.47,
p<0.01, and the results show that students (3,43) to
a significantly greater extent they agree with the
aforementioned compared to other groups.

The results show that there is a difference be-
tween the respondents when it comes to agreeing
with the statement "despite the measures of the cri-
sis headquarters, normal contacts with family, rela-
tives and friends should have been maintained"
F(4.515)=3.79, p<0.01, and the results show that
with students agree with the mentioned statement
to a significantly greater extent than the others
(4.67). Significant differences between respondents
are also found when it comes to their agreement
with the statement "in hospitality facilities, the use
of a protective mask was unnecessary"
F(4.515)=2.95, p<0.05. The results show that pen-
sioners (3.75) agree with the mentioned statement to
a significantly greater extent than employees (3.23).

The results show that there are differences be-
tween the respondents in agreeing with the state-
ment "I support the covid measure on restricting
the  operation of hospitality facilities"
F(3.516)=10.84, p<0.01, and it is shown that re-
spondents with completed only secondary school
(2.12). Significant differences between the re-
spondents were also found when it comes to their
agreement with the statement "visitors of catering
establishments were responsible for the covid pan-
demic" F(3.516)=15.09, p<0.01, and the results
show that with the mentioned to a greater extent
than the other categories the respondents who com-
pleted only primary school agree (3.33), and the
least respondents who completed college or univer-

sity (1.73). Differences between respondents were
also found when it comes to their agreement with
the statement "the ban on leading a normal social
life created greater consequences than those
caused by covid" F(3.516)=3.85, p<0.01, and the
results show that with the mentioned in to a greater
extent than the others, the respondents with a col-
lege or university degree agree (3.93). Statistically
significant differences between the respondents
were also found when it comes to agreeing with the
statement "people with antibodies should be al-
lowed to live without restrictions” F(3.516)=3.49,
p<0.05, and it was found that with the mentioned to
a greater extent than the other groups respondents
with only primary school education agree (4.00).
Significant differences between the respondents
were also obtained when agreeing with the state-
ment "despite the measures of the crisis headquar-
ters, normal contacts with family, relatives and
friends  should have been  maintained”
F(3.516)=12.90, p<0.01, and the results show that
the respondents with completed only basic school
(4.67) to a greater extent agree with the mentioned,
compared to the other categories.

The results show that there are differences be-
tween respondents in agreeing with the statement
"in catering and tourist facilities, the use of a pro-
tective mask was unnecessary" F(3.516)=3.20,
p<0.05, and it is shown that they agree with the
mentioned statement to a greater extent than the
other categories respondents with completed prima-
ry school only (3.67). Significant differences be-
tween the respondents are also found when it
comes to their agreement with the statement "I
support the covid measure on restricting the opera-
tion of catering establishments” F(5.514)=7.70,
p<0.01, and it is shown that respondents who live
in in households with more than five members
(3.00), and the least those who live in five-member
households (1.33). Differences between respond-
ents were also found when it comes to agreeing
with the statement "I believe that the covid
measures directed against restaurateurs were un-
fair" F(5.514)=9.71, p<0.01, and it is shown that
respondents who live in five-person households
(4.33) to a significantly greater extent agree with
the mentioned compared to other groups. The re-
sults show that the difference between the respond-
ents also exists when it comes to their opinion "“that
nothing was achieved by banning the operation of
catering facilities" F(5.514)=16.97, p<0.01, and the
results show that with the aforementioned to a sig-
nificantly greater extent than the other categories
respondents who live in five-member households
agree (4.67).

Significant differences between the respondents
are also found when it comes to their agreement
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with the statement "visitors of hospitality facilities
were responsible for the covid pandemic”
F(5.514)=4.03, p<0.01, and it is shown that re-
spondents who live in households with more than
five of members (3.00) to a significantly greater
extent agree with the mentioned statement com-
pared to others. Differences between respondents
were also found when it comes to agreement with
the statement "the ban on weddings and celebra-
tions resulted in more lost than gained”
F(5.514)=20.28, p<0.01, and it is shown that re-
spondents living in five-person households (4.67)
to a significantly greater extent agree with the men-
tioned statement compared to the other categories.
The results show that the difference between the
respondents also exists when it comes to their
agreement with the statement "the ban on leading a
normal social life created greater consequences
than those caused by covid" F(5.514)=10.13,
p<0.01, and the results show that with respondents
who live in five-person households (5.00) agree
with the aforementioned to a significantly greater
extent, compared to other groups.

Significant differences between respondents are
also found when it comes to their agreement with
the statement "people with antibodies should be
allowed  to live  without  restrictions"
F(5.514)=20.14, p<0.01, and it is shown that re-
spondents who live in four-person households
(3.65), to a greater extent agree with the mentioned
statement in relation to others. Differences between
respondents were also found when it comes to
agreeing with the statement "the use of a protective
mask led to greater consequences than the covid
itself* F(5.514)=11.25, p<0.01, and it is shown that
with the mentioned statement to a greater extent
than the others respondents who live in households
of five agree (3.67). Statistically significant differ-
ences between respondents are also obtained when
it comes to their agreement with the statement "de-
spite the measures of the crisis headquarters, nor-
mal contacts with family, relatives and friends
should have been maintained" F(5.514)=13.21,
p<0.01, and it was determined that respondents
who live in five-person households (5.00) to a sig-
nificantly greater extent than the other categories
agree with the mentioned statement.

The results show that there is a difference be-
tween the respondents when it comes to their
agreement with the statement "in catering and tour-
ist facilities, the use of a protective mask was un-
necessary" F(5.514)=14.64, p<0.01, and the results
show that the respondents who live in five-person
households households (5.00) to a significantly
greater extent agree with the mentioned statement
compared to other categories. The results show that
there are differences between the respondents when

it comes to the respondents' agreement with the
statement "'l support the covid measure on restrict-
ing the operation of catering establishments”
F(5.466)=3.48, p<0.01, and it is shown that re-
spondents who agree with the said statement to a
greater extent have no income (2.78), while re-
spondents with an income between 1,501 and 2,000
euros (1.00) agree the least.

Significant differences between the respondents
are also found when it comes to their agreement
with the statement "visitors of catering facilities
were responsible for the covid pandemic”
F(5.514)=4.03, p<0.01, and it is shown that re-
spondents who live in households with more than
five of members (3.00) to a significantly greater
extent agree with the mentioned statement com-
pared to others.

Differences between respondents were also
found when it comes to agreement with the state-
ment "the ban on weddings and celebrations re-
sulted in more lost than gained" F(5.514)=20.28,
p<0.01, and it is shown that respondents living in
five-person households (4.67) to a significantly
greater extent agree with the mentioned statement
compared to the other categories. The results show
that the difference between the respondents also ex-
ists when it comes to their agreement with the state-
ment "the ban on leading a normal social life created
greater consequences than those caused by covid"
F(5.514)=10.13, p<0.01, and that with this respond-
ents who live in five-member households agree to a
greater extent (5.00), compared to other groups.

Significant differences between respondents are
also obtained when it comes to their agreement
with the statement "people with antibodies should
be allowed to live without restrictions”
F(5.514)=20.14, p<0.01, and it is shown that re-
spondents who live in four-person households
(3.65), to a greater extent agree with the mentioned
statement in relation to others. Differences between
respondents were also found when it comes to
agreeing with the statement “the use of a protective
mask led to greater consequences than the covid
itself" F(5.514)=11.25, p<0.01, and it is shown that
with the mentioned statement to a greater extent
than the others respondents who live in households
of five agree (3.67).

Statistically significant differences between re-
spondents are also obtained when it comes to their
agreement with the statement "despite the measures
of the crisis headquarters, normal contacts with
family, relatives and friends should have been
maintained" F(5.514)=13.21, p<0.01, and it was
determined that respondents who live in five-
person households (5.00) to a significantly greater
extent than the other categories agree with the men-
tioned statement.
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The results show that there is a difference be-
tween the respondents when it comes to their
agreement with the statement "in catering and tour-
ist facilities, the use of a protective mask was un-
necessary" F(5.514)=14.64, p<0.01, and the results
show that the respondents who live in five-person
households households (5.00) to a significantly
greater extent agree with the mentioned statement
compared to other categories.

The results show that there are differences be-
tween the respondents when it comes to the re-
spondents' agreement with the statement "'l support
the covid measure on restricting the operation of
catering establishments” F(5.466)=3.48, p<0.01,
and it is shown that respondents who agree with the
said statement to a greater extent have no income
(2.78), while respondents with an income between
1.501 and 2,000 euros (1.00) agree the least. Signifi-
cant differences between respondents are also found
in their agreement with the statement "I believe that
the covid measures directed against restaurateurs
were unfair” F(5.466)=4.52, p<0.01. It was found
that respondents with an income between 1,501 and
2,000 euros (4.00) agree with this attitude to a greater
extent, compared to other categories.

Differences between the respondents also exist
when agreeing with the statement "visitors of cater-
ing establishments were responsible for the covid
pandemic" F(5.466)=4.11, p<0.01. The results
show that respondents with a personal income of
over 2,000 euros (1.50) agree with the mentioned
statement to a significantly lesser extent than other
groups. The same analysis found a statistically sig-
nificant difference between the respondents and
when agreeing with the statement "more was lost
than gained by the ban on weddings and celebra-
tions" F(5.466)=6.43, p<0.01. It was found that
respondents with an income between 1,501 and
2,000 euros (4.00) agree with this to a greater ex-
tent than other groups. Also, the results show dif-
ferences between the respondents in the statement
"the ban on leading a normal social life created
greater consequences than those caused by covid"
F(5.466)=5.97, p<0.01. Respondents with an in-
come between 1.501 and 2,000 euros (5.00) agree
with this statement to a greater extent than the other
categories.

Statistically significant differences between re-
spondents were also found in their agreement with
the statement "people with antibodies should be
allowed to live without restrictions™
F(5.466)=16.15, p<0.01. The results show that the
respondents with no personal income (3.86) agree
with the aforementioned to a greater extent than
other groups, while the respondents with an income
between 1,501 and 2,000 euros (1.00) agree the
least with the aforementioned.

The difference between the respondents also ex-
ists when it comes to agreement with the statement
"using a protective mask led to greater conse-
guences than the consequences of covid"
F(5.466)=11.9, p<0.01. The results show that re-
spondents with an income between 1,501 and 2,000
euros (5.00) agree with it to a greater extent than
the other categories. The same analysis found a
statistically significant difference between respond-
ents in agreeing with the statement “despite the
measures of the crisis headquarters, normal con-
tacts with family, relatives and friends should have
been maintained" F(5.466)=6.89, p<0.01. It was
found that respondents with an income between
1,501 and 2,000 euros (5.00) and over 2,000 euros
(5.00) agree with this to a significantly greater ex-
tent than other categories.

Statistically significant differences between re-
spondents were also obtained when it comes to
their agreement with the statement "in catering
establishments, the use of a protective mask was
unnecessary” F(5.466)=9.83, p<0.01. The results
show that respondents with a personal income be-
tween 1,501 and 2,000 euros (5.00) agree with the
above to a significantly greater extent than other
groups. One-factor analysis of variance was used to
investigate the influence of household income on
the respondents' opinion "about the impact of covid
measures on the operation of hospitality facilities".
Respondents were divided into several groups ac-
cording to the amount of monthly household in-
come: up to 500 euros, from 501 to 1,000 euros,
from 1,001 to 1,500 euros, from 1,501 to 2,000
euros, from 2,001 to 3,000 euros, over 3,000 euros,
and those who are not familiar with monthly
household income or they did not want to give an
answer about their household income. Respondents
who did not provide information on their household
income were excluded from the analysis.

The analysis revealed a difference between the
respondents and when agreeing with the statement
"l justify the covid measures that restricted the op-
eration of catering facilities" F(5.402)=6.85,
p<0.01. The results show that respondents with a
household income between 2,001 and 3,000 euros
(1.00) disagree with this statement to a much great-
er extent, compared to other categories.

The results show that there is a difference be-
tween the respondents when it comes to their
agreement with the statement "l believe that the
covid measures directed against restaurateurs were
unfair" F(5.402)=7.97, p<0.01. The data show that
respondents with a household income between
2,001 and 3,000 euros (4.50) agree with the afore-
mentioned to a significantly greater extent than
other categories of respondents. Statistically signif-
icant differences between respondents are also ob-
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tained when it comes to the statement "nothing was
achieved by banning the operation of catering es-
tablishments” F(5.402)=4.23, p<0.01. Also, the
results show that respondents with household in-
comes between 2,001 and 3,000 euros (4.50) agree
with the mentioned statement to a significantly
greater extent, compared to other categories.

The same analysis also found a difference be-
tween the respondents when it comes to the state-
ment "by banning weddings and celebrations, more
was lost than gained" F(5.402)=11.66, p<0.01. Re-
spondents with a household income between 2,001
and 3,000 euros (4.50) agree significantly more
with this statement, compared to other categories.

The results show that there is a difference be-
tween the respondents when it comes to their
agreement with the statement "the ban on leading a
normal social life creates greater consequences
than those caused by Covid" F(5.402)=12.49,
p<0.01. The data show that respondents with
household incomes between 2,001 and 3,000 euros
(5.00) agree with the aforementioned to a signifi-
cantly greater extent than other categories of re-
spondents. There is also a difference between re-
spondents when agreeing with the statement “peo-
ple with antibodies should be allowed to live with-
out restrictions" F(5.402)=12.36, p<0.01. Here, the
results show that respondents with a household in-
come between 1,501 and 2,000 euros (3.88) agree
with the mentioned statement to a greater extent.
Differences between respondents also exist when it
comes to their agreement with the statement "using
a protective mask led to greater consequences than
the consequences of covid' F(5.402)=11.28,
p<0.01. The results show that respondents with a
household income between 2,001 and 3,000 euros
(4.50) agree with the aforementioned to a signifi-
cantly greater extent than other categories of re-
spondents.

Statistically significant differences between re-
spondents also exist when it comes to the statement
"despite the measures of the crisis headquarters,
normal contacts with family, relatives and friends
should have been maintained" F(5.402)=8.78,
p<0.01. The results show that respondents with a
household income between 2,001 and 3,000 euros
(5.00) and those with an income above 3,000 euros
(5.00) agree with the mentioned statement to a
much greater extent, compared to the other catego-
ries. The same analysis also found a difference be-
tween respondents when it comes to the statement
"in catering and tourist facilities, the use of a pro-
tective mask was unnecessary” F(5.402)=9.67,
p<0.01. Respondents with a household income be-
tween 2,001 and 3,000 euros (5.00) agree with this
statement to a greater extent, compared to other
categories.

When it comes to agreeing with the statement "I
support the covid measure on restricting the opera-
tion of catering establishments” R2?=0.098,
(7,512)=7.935, p<0.1, and as individual significant
predictors: the sex of the respondent (=0.095,
p< 0.5, work status $=0.134, p<0.01, level of pro-
fessional education p=0.289, p<0.01 and level of
monthly personal income p=-0.162, p<0.01. Wom-
en who are not employed, with a higher degree of
professional education and a lower monthly per-
sonal income agree with this statement the most.
Statistically significant agreement of respondents
with the statement "I believe that the covid
measures against restaurateurs were unfair" can be
predicted R?>=0.043, F(7.512) = 3.259, p<0.1. Here,
gender of the respondent f = -0.100, p< 0.5 and
amount of monthly personal income B = 0.154,
p<0.01 stand out as individual significant predic-
tors. The aforementioned shows that men with
higher monthly personal income agree with the
statement to a greater extent.

A statistically significant prediction was also
obtained when it comes to the statement “nothing
was achieved by banning the operation of catering
facilities" R?=0.088, F(7.512)=7.07, p<0.1.

The age of the respondent p=-0.121, p< 0.5 and
the amount of monthly household income $=0.251,
p<0.01 stood out as individual significant predic-
tors. The data show that younger respondents with
higher monthly household incomes mostly agree
with the aforementioned.

When it comes to the respondents' agreement
with the statement "the visitors of catering estab-
lishments were responsible for the covid pandemic"
R?2 = 0.081, F(7.512) = 6.424, p<0.1, and as indi-
vidual significant predictors the work status of the
respondents B = 0.106, p<0.5 and the amount of
monthly household income B = 0.233, p<0.01. It was
found that respondents who are not employed and
live in households with higher monthly income agree
with the aforementioned to the greatest extent.

This combination of predictors proved to be sta-
tistically significant in the statement "by banning
weddings and celebrations, more was lost than
gained” R? = 0.066, F(7.512) = 5.186, p<0.1, and
gender of the respondent was singled out as signifi-
cant individual predictors p = —0.151, p<0.01, work
status of the respondent p= —0.14, p<0.01, level of
monthly personal income p = -0.132, p<0.5 and
level of monthly household income (=0.200,
p<0.01. The results show that employed men with
lower monthly personal income and higher house-
hold income agree with the mentioned to a greater
extent. It was found that the degree of agreement
with the statement "prohibition of leading a normal
social life creates greater consequences than those
caused by Covid" R?=0.05, F(7.512)=3.846, p<0.1;
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Table 2
Results of the correlation matrix

1 2 3 4 5 6 7 8 9 10
1 1| -613** | -585** | 258** | -432** | -419** | .002 -.404** -181** | -.388**
2 1 JA4%* | - 162%* | 450** A495** .205** 307** 151%* .296**
3 1 -123** | 548** | 499** | 075 311%* 303** | 422%*
4 1 -103* | -.213** | .029 -129** | -027 -.064
5 1 510** 151** A56** 317** A05*%*
6 1 .301** 534** .381** 376**
7 1 .233%* .188** | .077
8 1 346%* | .360**
9 1 408**
10 1

*p <.05; **p < .01.
Source: authors

and as individual significant predictors the follow-
ing stood out: work status of the respondent
B = -0.148, p<0.01; and the level of personal
monthly income § = 0.151, p<0.01. Based on the
results, it can be concluded that employed respond-
ents with higher personal monthly incomes mostly
agree with the aforementioned.

The results show agreement with the statement
"people with antibodies should be allowed to live
without restrictions" R2?=0.21, F(7.512)=19.401,
p<0.1; and the following stand out as significant
individual predictors: sex of the respondent

= -0.087, p<0.5; age B = 0.246, p<0.01; work
status B = 0.117, p<0.01; the level of the respond-
ent's monthly personal income B = -0.441, p<0.01
and household income [(=0.148, p<0.01. The
aforementioned shows that older men who are not
employed, with lower personal income and higher
household income agree with the statement to the
greatest extent. When it comes to agreement with
the statement "despite the measures of the crisis
headquarters, normal contacts with family, rela-
tives and friends should have been maintained"
R?=0.053, F(7.512) = 4.128, p<0.1; and as individ-
ual significant predictors the following stood out:
sex of the respondent B = —0.16, p<0.01; level of
professional education p = 0.114, p<0.5; level of
personal income B=-0.117, p<0.5 and household
income B = 0.113, p<0.5. The results show that
men with a higher degree of professional education,
lower personal income and higher household in-
come agree with the above mentioned the most.

Statistically significant agreement of respond-
ents with the statement "the use of a protective
mask was unnecessary in catering and tourist facil-
ities" R?=0.063, F(7.512)=4.882, p<0.1 can be pre-
dicted. The monthly household income (=0.19,
p<0.01 was singled out as a significant predictor. The
mentioned means that respondents with higher
monthly household income agree with the statement
to a greater extent. Based on the obtained results, it is
concluded that this linear combination of predictors

proves to be significant for predicting almost all de-
pendent variables with which we examined the re-
spondents’ opinion on the impact of Covid measures
on the operation of catering establishments.

The obtained results of the correlation matrix,
listed in table 2, show that the highest degree of
dependence was found between the statements "I
believe that the covid measures directed against the
work of caterers were unfair* and "nothing was
achieved by banning the work of catering facilities"
(r=+0.744 , p< .01), which means that as agreement
with one statement increases, so does agreement
with another and vice versa.

Conclusion

The COVID-19 pandemic has significantly im-
pacted the hospitality industry in Belgrade, leading
to drastic changes in operational practices to com-
ply with health and safety protocols. Businesses
quickly adopted enhanced sanitization measures
and reconfigured seating arrangements to ensure
social distancing, aiming to protect guests and re-
store consumer confidence. The financial repercus-
sions have been severe, with occupancy rates drop-
ping from 70% to below 20%, prompting many
establishments to pivot towards local markets and
sustainable tourism as they adapt to changing con-
sumer preferences for hygiene and safety. A re-
search study involving 600 respondents analyzed
various demographic factors, including gender, age,
work status, education, household size, and income,
with 520 questionnaires deemed acceptable for
analysis. The findings revealed that a significant
majority of respondents (61.5%) did not support
COVID-19 measures limiting the operation of cater-
ing facilities, and many believed these measures were
unfair and ineffective. Additionally, differences in
opinions were noted based on age, gender, and work
status, with younger respondents and students ex-
pressing stronger disagreement with the restrictions
compared to older respondents and retirees.
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The study reveals significant differences in re-
spondents' opinions regarding various COVID-19
measures, particularly in relation to hospitality fa-
cilities. Students showed a higher agreement with
maintaining normal social contacts despite crisis
measures, while pensioners were more inclined to
believe that protective masks were unnecessary in
hospitality settings. Additionally, respondents with
lower educational attainment and those living in
larger households expressed stronger sentiments
against the restrictions, indicating a complex inter-
play between demographics, education, and house-
hold size in shaping perceptions of COVID-19 reg-
ulations. The study reveals significant differences
in respondents’ opinions regarding COVID-19
measures affecting the catering industry, particular-
ly among those with household incomes between
2,001 and 3,000 euros, who expressed stronger
agreement with statements about the unfairness of
these measures and the ineffectiveness of banning
catering operations. Additionally, factors such as
gender, work status, and income levels were identi-
fied as significant predictors of agreement with
various statements, indicating that employed men
with lower personal income and higher household
income tended to agree more with the negative im-
pacts of the restrictions. The analysis also high-
lighted a strong correlation between the belief that
the measures were unfair and the perception that
banning catering operations achieved nothing, sug-
gesting a consistent viewpoint among respondents
regarding the consequences of these COVID-19
measures.
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NAVIGATING CHALLENGES: A DESCRIPTIVE ANALYSIS
OF CRISES RESTRICTIONS ON HOSPITALITY SECTOR
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In order to find out about the impact of covid measures on the operation of hospitality facilities in the period from
the declaration of the pandemic on March 6, 2020 until the closure of covid clinics on November 22, 2022, the research
is focused on examining the relationship between socio-demographic variables (gender, age, degree of professional
education, monthly personal income of the respondent, the monthly income of the respondent's household and the num-
ber of members in the household) and the respondents' opinion on the impact of covid measures on the operation of
hospitality facilities. Methodology: Out of a total of 600 responses from citizens in the form of tests, 80 of them were
unusable, while 520 were used for further analysis and processing. The following were used for data analysis and pro-
cessing: descriptive analysis (percentages, arithmetic mean), Chi-square test, t-test, one-factor analysis of variance, mul-
tiple linear regression and Pearson's correlation coefficient. The level of statistical significance was set at p<0.05, and
all obtained data were processed in the SPSS program, version 23. Findings: A significant majority of respondents
(61.5%) do not support the COVID-19 measures that restricted the operation of hospitality facilities, with 52.3% believ-
ing these measures were unfairly targeted. Additionally, 53.9% of participants feel that the ban on catering establish-
ments was ineffective, and 66.2% do not hold visitors to these venues responsible for the pandemic. Implications: Re-
spondents argue that the social restrictions, such as bans on weddings and normal social interactions, resulted in greater
negative consequences than the pandemic itself, highlighting a widespread sentiment that the measures were excessive
and unjustified.

Keywords: COVID-19 pandemic, COVID measures, hospitality facilities, Belgrade.
JEL: 013, QO1.
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